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MCAVIAR SPOON

The Ultimate Brand
Collaboration Platform

“Collaborative marketing is poised
for explosive growth”
- Forrester
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"CAVIAR SPOON

The te Brand
Collaboration Platform

"CAVIAR SPOON

Mission

To Help Brands Grow Globally
Together Through A Digital Platform
That Empowers Brand Collaborations
Seamlessly And At Scale
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Other
Collaborations

F

Addressable Market

S10B'USD

(brand collaboration
marketing spend)
FIRST & FOREMOST
Capital Raise
e
PRESENTER STUDI®H

$

(on a SAFE note)

"CAVIAR SPOON

Problem

Itis very ch ing and incfficient for
brands and dual talent to collaborate
and amplify their reach

Overspend by brands on marketing

' | and social media
o1 Lack of collaboration tools for
[ “ | brand partnerships
03 ‘ Excessive dependency on influencers

and lack of creativity in marketing



Our Solution

cmpowers

Areas of focus

= Fashion &
Products

Hospitality &
Tourism

& Multinational
MA Marketing Teams

3, Agency &
= Media

"CAVIAR SPOON

How it Work

[0 Entertainment &
& |ndustry Talent

i Artists &
Photographers

We have designed a seamless experienee 1o conneet brands through

our proprictary AL algorithm and other service offerings

Pitch Search Chat

Creat

“CAVIAR SPOON

Partner

Measu

Develop

Addressable Market

borative marketing is growing exponentially

$2T'USD

(3-year CAGR- 14%)

, Europe, and North America
t d

Global mark

"CAVIAR SPOON

orm offers sever

benelits to small and large brands alike

Select key .
filtering to identify potential collaboration partr

) Create per

"CAYIAR SPOON

som
s10B

Asia, MENA, and

d UK bror

Industry focus

[—
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Compelitlive Landscape

No other competitor g ustomization

“CAVIAR SPOON

"“CAVIAR SPOON

Go-to-market strategy

Ourintegrated strategy will primarily le

channels 1o create brand awareness

* Promote

“CAVIAR SPOON
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Monelization Strategy

Revenue is derived from the following breakdown

Customer Testimonials

ing about our us!

Targel Customer

s, enlreprencurs, agencies.

diree
Brand Collaboration Other Platform
Masterclasses .
Services

Academy

We turget business owner

and clers i
Monthly

Subseription Fee
(519.99) iemy online m (5150
id ($34.99) (5199) heck ($150)
10 ($49.99) s ($150)

: creation ($150)

€ ($600)

Rookics
Seasoned Collaborator
Overworked Ageney Worker
Creatives and Solo Talent

Str ) Chef Greg Malouf £ Emma Baron
"“CAVIAR SPOON "“CAVIAR SPOON

"CAVIAR SPOON

Financial Projections

rowth as we exeeute our go-lo-market straleg,

We anticipate exponen!
and build out our brand collaboration platform

Sources & Uses

Raising S1M on a SAFE note
= Tolal Expenses

Milestones

$200K = Gross Revenue

ithin the next 1z months
ise USE OF FUNDS \
Technology & Product

ass of brands

$12.9M $19.4m

112
sasu
ol a4
. s1av

2026

Novzoz  Deczo Sep 2022

Launch
Launch

50.5M SLIM
$07M
2022 2024 2025

“CAVIAR SPOON

“CAVIAR SPOON “CAYIAR SPOON



PREPARED
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Exil Strategy

Mary Pratt | CEO
@ 1
7 ‘ gt

Thomas \brabam | CTO

To be acquired by a larger media publishing house over the
next 5 - 7 years or an IPO

Advisors

(Y s LAV

AMERICAN >
EXPRESS T Talenthouse Investec

Prashant George | Creative Dircetor

Thank You!

“CAVIAR SPOON

"CAVIAR SPOON
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