Tapln

to Your Community

Joint Local Buying
Joint Local Delivery

www.tapin.tech
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£ Tapin @ Tapin
We Are Seeking $3M To Enter New Markets
In North America
Addressable Market
e e A7 | Rt 1B’

Capital Raise

s3m
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Our Mission:

Help customers save money, make money
and have fun.

Connect local wholesalers, customers and

Joint Local Buy!

9
Joint Local Delivery
streamers.

Strategy

3 Tapin

Time Is Now
For The Local Small Business Revolution

kJ Tapin

Despite Advances In Logistics And Transportation,
Timely Delivery On Certain Items

IS A MAJOR PAIN A Local Shopping Community That

Enables Customers To Order Through
Their Favourite Local Neighborhood

COVID-19 has exacerbated t|

1in 12 small businesses are closing evt year
f wanting ST delivery options on small b

Limited Choice And
Bundling Options

When ordering from local
businesses online, most
consumers are limited in the
type of items or brands that
they can order together

Limited Limited And Expensive

Stores

Local and neighborhood stores often
do not have the online presence and

are therefore unable to compete with
big box retailers

0

Delivery

Deliveries still may take days and
<2-day deliveries are expensive,
often exceeding the price of the
product itself. A lot of smaller
businesses do not offer expedited
shipping altogether

Small businesses are increasingly seeking help
from other 3 party logistic providers s they
o0t keep up with xpectatio

==

Over half of consumers are unlikely to continue
ordering from a compan; it t the

ns (which ing shorte

Stores And Live Streaming Hosts At Bulk
Prices With Reduced Delivery Fees and
Receive Everything in ONE BOX.



i Tapin

Expedited Delivery Market Is Growing At An Astonishing
CAGR Of 20.3% Due To Increasing Urbanization,
Rapid E-commerce Adoption, And Changing Customer

Expectations Towards Delivery Services

soM

SAM $1.44B
59.63 15% penetration of
Global expedited ' North America same day ;he clfrrent No[ﬂ:
delivery market size Qeliven: morkit st merican marke

K Tapin

We Enable Faster And Cheaper Delivery Through
“Product Ride Sharing” And Create Sales For Small
Businesses By Increasing Their Exposure

CUSTOMER

£ Tapin

Global

Expedited Delivery g:ﬁjg;‘;d
Market Is Growing At market

An Astonishing CAGR
Of 20.3% Due To o

Increasing

size'

$9.6B

North America same day

Urbanization, Rapid shedlsigptandiogic”
E-commerce

Adoption, And soM
Changing Customer $1.44B
Expectations Towards 15% penetration

of the current

Delivery Services North American
market

3 Tapin

We Enable Faster And Cheaper Delivery Through
“Product Ride Sharing” And Create Sales For Small
Businesses By Increasing Their Exposure

=

er searches for it
pin shows ar products at oth

selects other iter
may launch 3

receive and prepare

jpin picks up the order

assembles and coordinates order

es delivers orde
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K Tapin

No Other Competitor Focuses On Small Businesses As
We Do And Offers Customers Customized
Recommendations And “Shared” Shipping

6 Topin | wercots  amazon

(<]

3 Tapin

We Enable Customers To Make Money and have fun
Leveraging Live Streaming and Group Buying 53

FOLLOWERS




3 Tapin
Our Solution Offers Benefits To
Stores And Customers
Customers (dcmand)n

] stores ooty
all to be “2-hour to 2-day” delive

Enable

Boost sals by strtegicall Chesper

Allows shopping at

Streamline pa;

K Tapin

We Are Targeting Small And Local
Businesses And Customers Who Are
Targeting Expedited Delivery

- Small Businesses

»

- Customers

£ Tapin
We Generate Revenue Through A Monthly
Subscription Fee Which Is Paid By The Store

[ oo ] «<=»
SO $119 $599

i Tapin
We Are Resilient And Have Experienced
Strong Metrics Despite COVID-19

Store Lifetime Value

Average Order Size
$77.94 §1 4,407

Daily Active Users (DAU)

3,500+

Daily Gross Merch, Value Paynr}g Customer Acquisition
COSt" (somecne who placed orders)

$20,000+ $44.93

Store Acquisition Cost

$712.81

Monthly Recurring Revenue*
(vendor subscription fee)

$101,155
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K Tapin

We Acquire Stores Through Concerted On-ground
Presence In Target Geographies . .. Stores bring
customers organically.

uire Stores
t

Convert customers to Tapin customers
« Recommending ] ' .

3 Tapin

Moving Into 2021, We Anticipate
Expansion In Seattle And Toronto

Seattle

S O cCDEa C© D D O

$3M 3
a Toronto




k3 Tapin

We Plan To Raise $3M To
Grow In New Markets

Use of Funds Breakdown
(This does not consider any cash inflow.) Development

Capital Raised wporeb 159 invest in technology

$867k Veacoiive
Continue marketing
efforts in
Yarcouwer New Markets:
Launch in new
C markets
Capital Raise okl
53M Toronto) and
set up
distribution
facilities.

) Tapin

Our Team Has 100+ Years Of Combined
Industry Experience

P

Advisors

Bin Liang | Partner
China Renaissance

Wel Wei Li | Chief PM of Fliggy
Alibabs Group

) David Loftus | Senior VP

Raymond James
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Thank You!
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to Your Community

Thank You!
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