PREPARED
=)

< SOUATZ

YOUR FITNESS.
YOUR TERMS.



2 SOUATZ

Pt Fvess. Fowr Waw

Wy Now?

- -
Tmeee

rveea
i

- —

.

T v e 4 b -

. by
e . — & S — e o
= e e e
S — e — - o= ————
B
o T —
o B s 4 o o o ey e & S

e s
. - ~ | e

= ———
Souwrces & Uses
L Pt o b
PR r—

e O

G bu P atocter
. T

o b
o Sy JARE | by e b 64 et ey
—

I e e

o Tmbety B et e — o,
-

ok -
« Train any Y

WA & - — S ——— . — - -

e St Y & S $4s o s 24 B e e o

+ s e i 4 b 4
——— - —

o . —— L —
— - ————.
@ B o $ot o — —
T e @ Ve ey ———
S S v+ o
—— - - -
-~

sl o
| —
b e e e R ———

“ T :::égz_
il _ e

P ) - .

D e SR I

o p— p— A T i
o S A ey a1 A L -

BEFORE

W
.
. =
-

Inatantly conmect the work's best fitness
experts to seyone ookng for frsess
ON Thaw own Joes

tan : .
e A
"e g - -
- . .
. .
. .
P Amos - - 5
b - - -
T
[ = . .
S5 .
.

i e -

v —— —
=

o o
—_— —
———— Pt
P pteytan

ol Boot Carbyon 20
b5 A B vaee e S i s 5 b bt
-
e ——
oy . e
—r
Ak Opota VP of Markating
@D lubulemon - -
N— ———

e —

e -

PREPARED
BY

- e bt o e e
——
-

—
o ——
. -

.
e e

e
a2 b St b S 6 D
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budget to acquire
trainers and fitness
seekers
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YOUR FITNESS. ? How it Warks? Toam
YOUR TERMS. Customer Toch Experiance

Traction

Built MVP to launch
in New York City
(July)

PROBLEM TRAINERS § TRAINEES

Lack of access 1o fitness facilities and associated trainers

due to COVID-19

| AT SQUATZ, WE ARE SEACRS
cuNNEmmmms | \ : ’ . v < V ! . " A GRUUP THAT Is. Losing long-term clients (Covid) Unable to find a trainer that

Marketing and sales limitations meets needs and goals (Covid)
Having to travel to meet the trainer
By e " I AITH
ANYONE LOOKING FOR FITNESS i g ‘ = e
0 Tk L \Y R A achedute WiliEpo PeTEOT SIS Need trust and safety with trainers
/ [ T2\ - Constant fear of cash flow issues and Need motivation and encoursgement
~ 0 I1MeD o ANN NIID RICINERO bumout
IMPR S AND OUR BUSINESS

Lack of access to new clients
Losing significant percentage of Training in group settings
revenue to health ciubs (50-70% on Lack of privacy.in heaith clubs

average)' Gyms/ Personal Training are pricey
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SOLUTION
& S0UATZ

m-&mmmmu
— FITNESS SEEKERS to connect in real-time and train
Warlong eet 3t home or while traveling i oaly going to continve.
::,:;:::;::rnmmmm N m“ml’m
= Squatz allows fitness trainers to leverage their
;.Wm:ﬂlﬁ;ﬁ.m_mn 5 h”ﬂ-ﬂ”mﬂﬁ-ﬁ
and mere than 25%: ofusers acoess their finess apps mare than 10 imes a week * e fitness seekers to find the skills and motivation to
meet their specific fitness goals. ‘

USER

COMPETITIVE snumsnnus out from the crowd due to its high differentiation EXPERIENCE

onalization features
HTNESS SUBSEQUENT

SEEKERS PHASES

Integrate with gym/studo
schedule/ avaitabirty

Add fitness tracker 0

10 be able to send 10 trainer
Geoco-locate trainer and seexer for
added safety and security

%

AND high fevel of p

Customize search o find trainers tha
meetindividual goals. needs and

Integration of poputar
Spotify Playlists, MyFi
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MARKETING
STRATEGY

LEAD
GENERATION

TRACTION &
MILESTONES

Incorporated

SQUATZ will leverage SEGMENT.IO as its Customer Data Platform and BRANCH.IO for determining the
return of investment for sach marketing channel. It will also leverage additional tools to perform
A/B Testing and to optimize channels and messaging.

Complete phase
development of the
mabile app

/20 10/20 12120 02721 Kzl

tHub, Launch in other
major cities (LA,
M

MEN (25-35)

MARKETING:
ﬁggg CES B SADOK! o oests amnasiemr

CAPITAL RAISED TO DATE

$150 - $200K

from Angs! invester

$4UUK to make key hires, convert units
and working capital
TECHNOLOOY

ZUUK to build-out customer tech
experience and mobile app

<

CAPITAL RAISE

SIM

ona Safa Note

FTNESS
SEEKERS

SQUATZ will take 20% of SQUATZ will b free for
all session fee from the trainees:
trainers: Find the right .

and setup a trai

FINANCIAL
PROJECTIONS

$14 $47

-0

PREPARED

ON-DEMAND
CONTENT

Trainer generated content,
workout videos and
nutritional guides

TranerUGC (e.g.

monthly subscription fee
for the fitness seekers to
access the trainer's
on-demand content

BY

ADS &
PARTNERS

Eamn ad revenue:

hrou
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We Plan To Raise $3M To
Grow In New Markets

Use of Funds Breakdown

(This does not consider any cash inflow.)
Capital Raised (uptoreb 150
$867k Vol v

Continue marketing

efforts in

Vancouver

Capital Raise

$3M

Development
invest in technology

New Markets:
Launch in new
markets
(Seattle and
Toronto) and
set up
distribution
facilities.

SCOT CARLSON
ALIU OYOFD

GLORIA CHOU
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