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MODA LAB

UNLEASHING THE POWER !
OF LATAM FASHION

“The average annual growth rate of the
ethical fashion market is 8.3%. This could
grow to 9.7% a year by 2030.”
-The Round Up
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Thank You!
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Investment Highlights

MODA LAB
MODA LAB 1

UNLEASHING THE POWER
OF LATAM FASHION

Capital Raise

$350K . o wnatr MISSION

Elevating LATAM fashion by helping
emerging designers scale sustainably,
gain global visibility, and position the
region as a leader in the high fashion

industry
MODA LAB

Problem Why Now? Our Solution
The demand for sustainable, socially responsible, and handcrafted fashion has intensified,

creating a new “post-pandemic shopper™ who prioritizes uniqueness and quality over quantity

found in boutiques
The current value chain is fragmented with too many players and middlemen

Markets
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Addressable Market

GTAM SAM
$1.25T | [ g7

80%
of GTAM

MODA LAB

Value Proposition

{ gﬁ Designers

Increase demand

Require no minimum quantities per brand

hippingand consolidated orders Eliminate logistics

ou "\ e
' $500B

of GTAM

One single point of contact
Caters to LATAM fashion
No minimum quantities required

Tech-enabled shopping

Competitive
Advantage

hinternational exposure

nd significant investment

MODA LAB

MODA LAB

MODA LAB

O NuORDER JOR ALREF COTERIE

No Middlemen

Moda Lab buys from designer for

~$50

Purchase Guarantee
Moda Lab selis purchased items to boutiques for

~$100

Increased Profitabi
Boutique sells to customer at suggested price of

~$200 (2X)
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How It Works
Boutiques
Loginanduse

filters to find
relevant prodk

MODA LAB

Marketing Strategy

=

Attend indus

MODA LAB




Target Customer

Boutiques

MODA LAB

Sources & Uses

Use of Funds

Capital Raised
Breakdown

To-date:

$45K

from Founder

Team Operations
and Logistic

MODA LAB

Revenue Model

Phase 2and 3

Designers

ted
$aK and a TR fee

MODA LAB

Financial Projections

#Gross Revenue Total Operating Expenses

7808
sam

$35K :

.
Technology:
$162M 5150m

(o]

S0.30M
2024

MODA LAB

Net Income
FARFETCH

wn.u

PREPARED

Milestones

Q32023 03/94 2023

+ Launch MVP B2B Plattorm

MODA LAB

Exit Strategy

1% of Orders

VMH

[702¢]
sadom

sr2em
s

Luxclusif Palm Angels
< 2021) Nov 2021)

LUXCLUSIF Palm Angels

MODA LAB

Q022028

Recent Acquisitions

BY

New Guards Group
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Advisory Board

Ana M. Zuniga Johanna lsaac Fadul Maria Alejandra Gutierrez Uribe Julio Mario Camacho SheilaKatime Forst

Thank You! “Latin America i a rich culture
For more information on this investment driven by authentic aesthetics.”
opportunity, please contact i

MODA LA MODA LAB
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BY MADISON
MODA LAB
Thank You! “Latin Americais a rich culture
For more information on this investment driven by authentic aesthetics.”

opportunity, please contact: - Johanna Ortiz




	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7

