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Total Addressable Market

Capital Raise & ROI (5 yrs)

& Admin: $75K

$200K
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Bottled Water; $1138
(CAGH %)
Hord Seltzer $448
(CAGR: 162%)
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Sparkling Water Alkaline Water

18 - 45 years
ty h 0t porty out Heolth cons:
Does nc pre s Looking fc
Ethically sourced Prefers eco-friendly pockaging
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Holistic
Hard Seltzer

)

$5M Postmoney Volation (0% investor ownership)
from founder Safe Note

Use of Funds Breakdown

Product Development $75K
Inventory: $300K

Team Payroll: $255K

General & Admin: $75K

Sales & Marketing: $200K

Brand and tasting compaigns: $95K

Pricing
828 and B2C distribution with
an average price point of scalabili
$20 for a 12 pack ity
. Increase competitiveness,
efficiency, reputation and quality

Diversify Product Portfolio
Enter popular markets with high demand products
(sparkling wa
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Investor 1

Investor 2

Investor 3

2 JIVATI

3198345

$498363

3906726

$190345

$4983628

$9.967257

$19.934514

$ 221495

s 553736

$207473

32214948

$5537,365

$1,074730

$ 22149460

$128.220

3243848

$ 800001

$12082.203

$24364.408
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