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Making high income neighborhoods

accessible to all renters through co-living

www.greenwooccommunities.com
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Mission

To make high income

neighborhoods accessible to
all renters through co-living.
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Investment Highlights

Management

Tearn with 35 years of
management
expenence. 40 co-
Tvng bed portiolio, and
250 bed development
undecway

Address single person household
affordability gap through co-living

Co-living

is roommating made better
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How It Works Unit Economics DUSINESS Y00E

Greenwood will start with Master Lease model

Traditional Multi-family Co-living then shift to Management and JV model
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Starting Rent New Rent
Operating Expense:
Rent to Owner.

Economic Upside $770 (436%)

Addressable Market Co-living Benefits Competitive Landscape

The addressable market numbers represent net

e What sets Greenwood apart:
revenue per unit type

1. We work with in-place
property managers

2 We are focused on the
Southeast region of the US

3. We are less capital intensive B e

2
3
s
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Apphyoq B¥ to unis that ae both
Assurming 60% penetration convertioke and where owners agree 1o
86M 2 bedroom and LEM S rate for Top 30 cibes (based on partner with Greenwood
bedroom or larger units in the total apartment stock vokurme)
US at a net revenue of $500
and per month per uni
respectively
Capital Efficiency

WWW.greenwoodcommunities.com




Value Proposition to Renters

suo0

Furniture: Included
Utiities: Included
Included

Wi-Fi
Cable TV: Included
Cleaning: Included

Total Cost

Traction & Milestones

baoe by
mansgeerert taert

75 Units comverted
‘a0t on market

Jan 2021

Lainch 2 macket
n the Southeast

Target Renters
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Atianta Landscape

Problem in Atlanta (our first target market) is
amongst the worst in the nation

25,000 2 10,000 / Yr ~7 T50K
ekl il ==

Weusing Defick

WWW greenwooscommunities com
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Thank You!
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Sources & Uses

Capital Raised To Date

$100K

from the Founder

Capital Raise

$1.6M

on a Safe Note
Use of Funds Breakdown

I Marketing: $200K to develop brand identity and implement marketing tactics

to make key hires, convert units and working capital

$800K f
$450K

I Technology: $150K to build-out customer tech experience and mobile app

Appendix
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Customer Tech Experience

Applicants & Residents

documents
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whv “0w9 Co-living market is rapidly expanding. The supply of co-living doubled

in 2018 alone, and by 2021, supply will increase 84%

Demand for 1-8edroom Housing Supply of 1-Bedroom Housing
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Marketing Strategy
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Market Opportunity

There is a major supply and
demand imbalance of single
person housing for median income
renters resulting in a substantial
affordability gap and undesirable
roommating options

@ 16M3

~ 28%
il

B 20m'

@ 35%

93%"*
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Investment Highlights

Exit Strategy

Get acquired by a property management company or a developer

LINCOLN
PROPERTY
COMPANY
Tear i 5 s
S,
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Single people - preferring to

Marital separations - |
©3Ch YO (average durstion @ 2y 4
reconcled 3 yes € endhs i divorcel

E] Co-living
is roommating made better

New to a city (or has apts in
multiple tes)

G icod
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