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CONFIDENTIALITY &
TABLE OF CONTENTS DISCLAIMERS

This d:

cument, and the information and ideas it contains, are th
has been prepared for a limited number of p le and is
strictly confidential and is only being made availabl
be reproduced or used, in whole or in part, for any other purpose, or made available to anyone who did not
receive it directly from Fancy Inc Management team. By reading this document. you agree, and will be
deemed to have agreed, to the foregoing terms and conditions.

ole and exclusive property of Fancy Inc

overy the c

This document has been prepared
new, and the now.

informational purposes only. Th
issue, or any solicitation of any off

document does not constitute or form any offer or invitation t
r to purchase, or subscribe for, any investme: ile all reas
care has been taken to ensure that the information contained in this document is accurate in all material
respects, no representation or warranty, express or implied, is or will be
completeness of the document or the information or opinions cor
acknowledged that some of the agreements with t
are still pending

n as to the accuracy or

tained herein. Furthermore, it is
rd parties and partners repres

ed in this document

FANCY

EXECUTIVE
SUMMARY

nes community, commerce, and curation 0 create a unique
1ging social shopping ¢ nce

TEAM & ADVISORS OPPORTUNITY

Bricks and mortar retail has been changed
forever and online shopping is stuckina 1.0
world

Strong Traction Mature Assets

Web 1.0 shopping platforms like Amazon
to b uy c

tructuring com

« Proprietai
marketplace technology : unit ec

« Established lifestyle
brand

Shopping is meant to be “interactive and
inspirational”

« Fancy.com domain
generates significant
organic traffic

« Highly rated i0S and

Android apps (2.6M app The Ask JimPallotta ‘ Sibastion Hum
installs) $2.5M¢ e R o The Kering G

BOARD OF DIRECTORS fﬂc(al plat'ormsrhke I‘r?rstaqrwa'rvn and Pinterest

t lack a safe. reliab

sonalized

shopping experience
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WHY NOW?

COMPETITIVE
LANDSCAPE
Woversto
R goop
No other platform offers o/ COTRERass smazon
the combination of content, S poowi " «wayfair
commerce, and community | [ Etsy

for buyers and sellers @

[ £] (D YouTube
o TikTok

Co mmu e

SOLUTION

Fancy is inspiration made
shoppable

We are a highly-curated, discovery
based, social marketplace
consisting only of verified sellers

Users come to Fancy to discover,
share, and shop the best fashion,
accessories, skin care, decor and
more from emerging brands across
the globe

FANCY

BUSINESS MODEL

Fancy generates income from transactions conducted on the
platform and paid advertising through media solutions

Consumers

40% target Take Rate with no owned inventory
and negative working capital
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HOW IT WORKS?

Inspiration & Community
Discovery Recommendations

Fretie Swrrs

ROAD TO $250M GMV AND PROFITABILITY

The turnaround is near complete and
the company is poised for growth and
reaching cash flow breakeven.

i
Net New Growth

Margin
Expansion
o -
Conversions
&

Lifetime
Valus
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THE ASK A TURNAROUND WORTH
MAKING

Capltal Raised

$2.5M::

FANCY

Thank You!

Since its founding in 2010, Fancy raised $109m
that was invested in technology development and
customer acquisition. In Sept 2018, amid an
insolvency situation, Raptor Capital lead a
restructuring. In Apr. 2018, the BOD terminated
the Founders and retained new executive
management

Investor

round

g
@ oty @ Tt P @ P
Tampa Bay Devil Reys. Kering América Movil

New leadership has taken assertive steps in
turning around the company including drastic
cost cutting, divesting unprofitable business

@.,
o.
0.

W Smith lines, streamlining the strategy and focusing on
Celebrity
profitability.
FANCY FANCY

FANCY IN THE PRESS

ADDRESSABLE

MARKET

‘ ‘ Turning impulse shopping into anart

Forbes

Appendix =
$aT! $710B2 $228°
(CAGR=14. 7% (CAGR=18%) — = e
Ehe New Hork Times
Social commerce -
us ecommerce market size in the US

Global ecommerce iy LA ‘ Eyed by Kanye West and Apple, Fancy is

market size working on the future of shopping

RoftingStone
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