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We Solve Two Problems

An Advertiser’s Need to:

Reach audiences in the real world using
contextual, time, and location relevant
communications

A Property Owner’s Need to:

Seamlessly communicate with
tenants in real-time

We are Media and Advertising Specialists

Designing, building and operating premium digital-out-of-
home networks that shape urban environments.

(‘

With A Focus On Technology:

r,T‘
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Pioneers of Digital-Out-Of-Home (DOOH) in

MENA

Here’s a snapshot of what we do:

Deep dom:
expertise with the
largest single owned
and operated digital
signage network in the
region

Advertising
solutions to

end-to-end
programmatic solution

h to dox Full in house technical,

Content as a J commercial, and

e (Caas) network in next E design capabilities
use 12-months

Elevision operates fluidly amongst the
UAE’s premium residential, offi

s lifestyle communities.
eng

ting strong media

Our team of programmatic spe nships

media consuRtants heip nts buiid
alty through re

Remote & centrally
news, K
building informatio
ot

131

] gL b

v :
thoughtful
ubiquitou:

*TAM

26.2B'

We are raising capital to fuel rapid regional expansion -

Market for DOOH Entering new markets quickly and at scale

expected to grow

at a 16% CAGR i
Global DOOH
Th o t t SAM market size
e Opportunity 2 Traction to-date Strategy (s s
1.3B Largest single cwned 0O
S s the region. Achieved profitab
$3.7M USD in reven Wi forge strategic partnerships with prope

MENA region outdoor advertising network of 1,200 screens across 308 capture market share

Spend (with Saudi Arabla and UAE towers and have launched industry first to enhance client funnel conversion rate and advertiser ROI

Belng the tlaoest meskews) Ad Tech with Catch Technologies

il

Capital Raise

S6M

Pre-Money Valuation

$23M

advertising




Elevision is the first DOOH media owner in the region to launch
successful programmatic ad campaigns while enabling Zlll of
our ad inventory to be purchased via programmatic channels

Global DOOH market is growing at a {\ DOOH is expected to experience the |
CAGR of 10.7% and is projected to reach % bounce back in 2021+, a only
chan s ctively
a targeted audience and resist deterrents
such as digital online ad e

to OOH digi
that thi um
c encies of programma rage the unique
context of location, to proc ome really ¢ Digital OOH can be
as responsive and flexible a channel as social media”™*

We create Awareness, Drive Engagement,
and Deliver Tangible Results for Clients

n

000 Captive

HOW Do we QFY- Audience ,\ (— Conversion
Do It? =
veme ¢ ELEVISITIN

Retention > Effective

Communication

[ <

©
,© Continuous Premium
*  Engagement Placement
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Our new Ad Tech solution
leverages the ‘AWARENESS’
power of Out-of-Home & the
'IMMEDIACY’ of digital;
compressing the funnel and
driving ACTION!

Revenue Model

&
Property Owners

and brands that do
a Media Agency or

&i) Qb0 intemotioral WESTIN
W Fnanoal Cer NAKHEEL —

Uber
talabat amazon

EMAAR  pusXi
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Awareness

Agency Advertising Clients
of our revent
from M8

media from supp
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Our Customer Acquisition Strategy is Predicated
on a well-run Sales Team

8 @@

Business Development Digital Marketing Traditional Channels

MBUs online
Recruit an
Deliver accoun Manage the
training an iai post t

SUPPOrt to me r volume disc

Loyalty Program
Offes

Client Accounts

i nd aco Promote re
Email Campaigns
Develop a t 3 " a Execute periodic emall drip
that support mu A P sGing purchased
ic lead informatior

Achieved Revenue of $3.
Profitability in 2019

Sept 201 May 2015

ot launched (12 towers)

Now 2018

Reached critical mass (75 towers) 0-yoar @ c Launched DIEC Premium network
(36 Large format LED screon

May 2014

Instal tlarge format LED Paim

chos al

q

rational broak-oven

scroons in Dubsi
First operationally profitable
quarter

Milestones

Here’s what our Property Partners
are saying about us!

|

We look forward to continue working with Elevision to provide around the clock financial data, market insights
industry. Innovation and digital transformation truly define us at the DIFC as
ommunity.

Saleh Al Akrabi
CEO - DIFC Property Management

Asteco has worked with Elevision since

Elevision's platform has proven invaluable as a tenant

providing a win-win solution into our
managed properties with function,
aesthetic products, and professionalism.

Nick White
'y Senior Associate Director (Asteco)

communication channel in our properti

news and infotainment has always been appreciated

s, and their

and very well received by our tenants and residents

2 carry Murray
‘J’ Managing Director (CORE)
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LTV : CAC ratio is 10:

(average over 7 years)

With an average annual repeat client rate of 60% over 4 years, effective retained revenue is reduced by 40% YOV
The resulting LTV of 3 customer stabiizes after year 4 with no additional value ater year 6

Average gross margin is caiculated based on a 4-year running average
Average sales salary Is calculated Inclusive of employee benefits over 3 4-year period

Average gross margin [
Average order value (actual)
Customer acquisition cost (calculated)

Monthly cost of sales team (avg. of salaries & commissions)
Average CusIomer closed per month per sales (4 yT. ava)

Effective retained revenue % o 5%
Cumulated customer lifetime value I 13854 Bes7 Bes?
Avg. Gross margin added per customer I 4 3

LTV/CAC payback ™ ™

Ad Tech
Bridging The Gap from (D)OOH to
Mobile with Catch Technologies

\




OOH Meets Mobile

Hardware, apps and cloud services
purpose built to mobile-enable OOH
signage networks.

Catch is a B2B and B2C business with three

main stakeholders

o®, AVAVA

(A

Audience

Catch's audience is anyone who is axposed
10 (DJOOH media on 2 regular of somi.
roguiar basi. Catch wil provide value to this

stakeholder group by paying them for their
attention. Either through a discount or offer
that has particuar value to thom,

rowarding them with Catch Coins loyalty

program, which in the future will be 3 crypto

currency and able to be spont as cash
currancy.

This concopt is disruptive to the traditional
advertising model in 3 positive way.

the audience that is exposed to the madia,
avery t Pwyovwmvw«h'ho ads they
Sov such ond vy

Brand

Bridging the gap from OOH Media to mobile
phone is the holy grail for advertisers, providing
thom an oppartunity to convert, or OTC, while
enabling a multitude of different customer
engagements and actions to take place.

The main features and actions ae of course @
drive to M-commerce, whereby the user can now
make an immediate purchase using ther mobile
davice, initiated by the ad campaign that the
wuser caught (Catehed) fiom the OOH media
asse. This rapidly compresses the usual
adventising funnel from AWARENESS,

10 ENGAGEMENT and finally to ACTION,
combining the awarenss of OOH with the

immdicay of digital

Broadsign Integration

Wallet

Catch CMS & cloud services have
developed to be plug-and-play
Broadsign - the lndustry'
DOOH content player pla

Broadsign (&)
130,000

awareness actionable!

Media Owners

Catch enables media owners to increase.
rovenus opportunities by participating in a

based
scroens, |D>oou

ool odvertaing ciorie, Incressing theie
revenue potential with each client, whilo aleo
attracting new dients who pe

only spend on digital performace based
media channel and not Out-ok-+ome. Ad
chionts now have the oppartunity to combing
the best of both workds with swareness and
porformace enalons ol in ones owper

and their

Audience

PI.I

Media owner assets are Catch Enabled - broadcasting
ads directly to the audience's mobile device. Making

-

Introducing: m

PREPARED

New Ad Tech.
New Business Model.

BY

Catch substantially increases ¢:
& ion rates

Customer swipes to catch

Nearby ads are using Blustooth Low!
simply swipe to "catch”

Learn more
Learn more info about the ads with interactive col

Win a reward

Advertisers choose the reward to offer a customer—
catch rewards), Collect (three catch rewards), €
rewards)
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Catch Milestones

User Traction

’1 e
Catch Traction

The stats below, & on the following s! eek period across 3 of Elevision's Catch
Enabled circ

g were aggregated during an
uits; JBR, Marina & The palm.

* 60,000 70%

Of all users have
Catch'd

v v

D) 1,685
M eens 2;,2/2“ , bt
X

v v
(_.39 " 6.0

catches per
user / month

Brand Traction

s |

Elevision has a Three-Pronged Growth
Strategy

23 17

Growth & 8
@g@ Financials - Elevision
::._A::huc,a;:lp:iqns / Brands that have ran 9 (=) Oc

Catch campaigns

[ M
New Market Expansion New network types Ad Tech
& continued local Entry to new markets will start Catch - our industry first ad tech
growth al & that bridges the gap from DOC
NS : business communities, and we reen to mobile phone, making
Enter new mardats will expand our footprint to new awareness actionable. Catch

aep 183,395

Total value of
rewards caught

age 2 locations that include:
v - Fitness centers
aep 24,564

Total value of
reward redemptions

- Colleges and universities

* Health and wellness facilities.

provides advertisers a direct and
measurable path to conversion,
gives media owners a tool to
generate performance-based
revenue, and rewards viewers for
engaging with content.




In the 3-year period from 2022, Elevision projects revenue growth of 50% YoY,
driven by market expansion, the maturing of programmatic ad buying and the
contribution of Catch performance revenue

N Eles
profitability acros:
exparsion markets

Product Growth & Global Expansion
In

Cﬁ 3> R [F1E 5 (—>

Beyond The UAE

Catches growth strategy is to
launch our second Media Owner
customer (Elevision is in effect
catches first customer) By Q1
2022. By the end of 2022 we
intend to vith six media
o customers in three
different jurisdictions.

New Features
Catch coins and catch market
| be developed with an
five months will asing these products
be focused on 3 main areas of in H2 2021, Both features are
the business: designed to retain users, increase
r activity, and reward users
even more for engaging with the
brands they love and the ones
they want to learn more about.

Product Market Fit

Tech and
Integratior

Revenue from expansion markets mature from 2024 onwards making
Elevision a highly profitable media enterprise

cacr
B%

caca
o -
,-I_I_I.|I|| | I |

Revenues from Catch expected to grow from $168K in FY 2022 and reach $8.1m by 2025 with
healthy unit economics at 57% gross margins in the year 2025. EBITDA margins average 52% in

the following 5 years (2026-2031)

= =
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.
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2
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Use Of Funds
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Funds Raised Will Be Used To Enter New Markets

Capital Raised To Date Current Valuation Capital Raise

$2.1IM $23M S6M

from angel investors

Use of Funds Breakdown

Balance Sheet: by

$1.50 USD se and install
; i markets
pay down the DIFC large
format LE:
P Opex:

$2.5M USD
to ramp up teams and ¢

in new marke

Our Management Team Has 45+ Years
Of Combined DOOH Experience

3 Niall Sallam - CEO Rami Aboul Hosn
p 0 our Tea founder of Eletsion Nl nas besn responsdie & Director of Business Development
m Qrowing the arou éngle owned DOOH media het 3

rogion Ahways In pursull o innovat

kin the

FiMtoon yoors expanence in business developmant, DIHerships. &

loadership Elaveion 4o 10 ploneer oA 140 Gomaent in OO wedia, . @arms heiped

A - 3 sme on's fse € orks and is
e rentyy respon. ” fsion

3 . for the b a o relationshipn s for

3 row ¢ b 5 ce join A grow s

et nm yod 3n integral

b ” % of the 10-year DIFC

Daniel Wright

e Orector of ales ELEV
D

buit the r5095 the unch da prog
rom the ground up, includin "

athe

th over seven years of axperien:
SHicer of Panning and buying of Out o Home Media in the

inees Govelopmart
aut targo sk cut of-home projects thr
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