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hello there.
we are a digital marketing agency.

www.boopin.com

“The Boopin story was inspired by global change in
the way marketers conducted business.”
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Thank You!




h
we are a digital marketing agency.

company
overview

www.boopin.com

table of
contents

the
boopin
story

We started as a dedicated digital agency to
increase our clients’ return on marketing spend
andincrease digital media buys

Driven by innovation and creativity, Boopin is one of the
fastest-growing networks in the region, led by a team of
passionate creators and marketers, each with a desire
to tell memorable stories and create exceptional
experiences for brands and consumers

boopin

Case Studies
-5

Financials

Projections

50,000+

success stories

80+

creatively led
individuals

offices in Dubai,
Abu Dhabi,
singapore,
Shanghai, Tirana,
and Cochin

100+

clients and brands

10+

years of excellence

2,000+

campaigns
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market
problem

There are a number of major mark

g
challenges that our clients face that we

address at scale

howwedoit?

Our Market & Analytics Tools
nd Trend Reports

Our Technology Tools

@7 8rands are reducing the use of
traditional digital buys because it's
hard to measure the return on their

eting and digital investment

k advertising tools to
th the right audience (DMP

The use of one Independent Agency

multiple markets unlike using
other international agencies that are
not aligned,

We leverage our market, technology,
tools, and partners to create opportunities
forourclients

Our Partners
. al P
B

25 socalbokers

A
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H H Growth has been fueled by the rapid expansion b
tlmellne providing lhcunlmchox{:crl-nc':lloo::cllnms g

while expanding into new geographic regions

2013 /2014 /2015 /2015

/ija /2019

The rapid transformation of businesses
requires a new approach to design.

Successful customer experience
design should be agile, data-driven,
impactful, and developed with a
complete understanding of the
customer, connecting brand purpose
to customer needs.

Companies that translate this intimate
customer understanding into dynamic
products will win with customers.

our
core
values

Evidence of our
core values can
be seenthrough
our people, their
dedication, and
the delivery of
exceptional
client results
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TRANSPARENCY

TECHNOLOGY

DATA-DRIVEN

CREATIVITY

INNOVATION
RSIT



GOVERNMENTS /
TOURISM

industries
we serve

/ FINANCIAL SERVICES
AUTOMOBILE
EDUCATION
E-COMMERCE

We have clients
across many
industries but
remain focused
onseveral core
industries where
we are the
strongest

our
multi-market

strategy

Over the past decade, we
have opened 6 offices and
more on the horizon

Our growth plan is anchored on expanding these
offices in addition to launching new ones enabling us
to increase the intake of global clients and optimizing
their return on the marketing and digital spend

boopin

°
Wele rtner network at
s ourclients
spend for our clients

our purtners
Local & Regional Partners

2 r _—
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Global Partners
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We are proud of our proven
track-record of our clients’ success
stories across the globe

GEMS L.
: P

:IQVIA  MManulife Ezbre

) W 5%
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$2.98B'

Ad Spend




The Dubai office is rapidly expanding
and the best years are in sight

abu dhabi

" RETAIL
S, a5 cvnm

asia (shanghai, s omisme: india
singapore)

(cochin)

Region

Ggu:.- SHEIN [ElyErOl]
-— )

With several entities falling under the
government umbrella, we will further solidify
ourgovernmental clients D

The Asian office’s activities started in 2015 and
Boopin has been growing since then
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csiqlr
cific
R;lrkot
size
(includes
china,

india,

singapore)

The Asian market is one of the fastest
growing markets in the world whenit
comes toad

 Bowmey

$2308B'

Ad Spend

central &
eastern
europe
market
size
(includes
albania)

$21B'

Ad Spend

$2.1B

10% market penetration

The market is poised to take
off in the next 5-years

o



europe

ient sig
dia platforms and

ocial media handling

hartcom

key
metrics

We have also surpassed
industry-standard customer
acqui: n costs and lifetime
value metrics

Another major geographic region unfoiding as
Boopin goes global

ng forward to
n-European
ke Vueling

vueling

YoY client growth

YoY EBITDA increase

average NPS

historical
traction growth

¥ Gross Revenue

client
testimonials

Our high customer satisfaction
scoreis adirect resultof our
commitment to delighting our
customers
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We have witnessed exponential growth
inthe past withimpressive metricsand

aCAGRof15%
saam
s
I =
2020

“Boopin's team has out-performed different KPis for
Multiple Global Initiatives and campaigns that has
won global awards, been working ciosely with Boopin
for the past 6 years
G Khaled AlShehhi
UAE Government Media Office

= Total Expenses

“Top performance agency in the region, the work
closely with DCT in the growth campaigns and social
content, utilizing the latest Ad-Tech tools."

Kilme Mickovski

Department of Culture & Tourism

“Managing our Media buying & Content. i would say
Boopin is well experienced agency, compete with
global network in the region. one of the strong
campaigns was launching the first E-Commerce
Website for Nissan Middle East.”

Wassim El Dorbi

Nissan UAE

boopin
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sky news dujc

b RESULTS

. ; 200K+ ST K
Increase social and digital engagement amidst & 7 ) <
travel restrictions due to the pandemic success stories d C At

Our Solution

We created a strategic approach using social
media content and marketing to communicate
#SafelinAbuDhabl. We then built lookaiike
audiences and used our precision-targeting
tools to optimize reach

35wt g iinilg o
1< ABU DHABI PORTS

S 6.7K+ oy W 100%
2 . iving registrations to WILS (Worl = -
itzl;;%(ig‘ﬁ(:l’vsel‘n He S Stietensnine online leads within Immunization and Logistics Summit) to launch positive sentiment achieved
3 (4 3 months the Hope Consortium targeting super-niche

audiences in less than 2 weeks
+ Target to achieve: 600 registrations 2°°K+
Our Solution

clicks
- Lookalike audience modeli 2 'K+

Rich media creative approach cars sold N'W " . A ‘93“*
+ Granular audience targeting « Drive registrations trom relevant industries :
Personalized and dynamic retargeting and profiles impressions
Integrated cross-channel, cross-device % g::::denms:':g’f:'::f:f: :Jc::r“gz::goszi’enca
1.7K

+ Optimized our campaign based on
conversion and event registration registrations

strategy
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We plan to continue our rapid growthin

°
nunclul the coming years by expanding into

financials | Drojoctions S

¥ Gross Revenue

o Total Expenses EBITDA

525.5M

S7IM
s1a8m
il s7.8M

2024

boopin

Account Director

i singapore,
& shanghai & &

leadership
albania

mana ement Acseunt Direster
Head of Media Buying g
erer or t

Our CEO brings 15+ years of
industry experience

Shadi Abdulhadi|CEO s

i J : Hoad of Sacial oy i
J Zoona AlKurd

“The strength of Boopin always came from our ability to

remain loyal to human connection.
With those connections we built sustainable relations
with our clients which was then translated into numbers

and data and tangible outcomes.”

boopin




Marketing

Account Director -
shanghai
Business Director -
singapore

Operations

Social Manager -
shanghai

Art Director -
shanghai

Social Executive -
singapore

Account Executive -
singapore

boopin

Technology
Back-End Developers =
2021 /zozz

App Developers - expand the
on

India

2023 /2

Expand
officesin
cn

2026

Expand our
”
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