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BASKETBALL PRACTICE
REIMAGINED!

“Having a system where you can get real-time data, provide it back to that person
and say, "You're pushing off with your right leg more than your left leg,” or "you need
to adapt this" ... it's going to really enhance a lot of athletes’ ability to perform.”

- Cynthia Bir, Lead Scientist ESPN “Sport Science”
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BASKETBALL PRACTICE
REIMAGINED!

“Having @ system where you can get real-time data, provide it back to that person
and say, You're pushing oft with your right lag mare than your left leg.” or “you need
1o adapt this'... it going 1o really enhance a ot of athietes' abillty to perform.”
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WHY NOW?

Growth in our space is trending and elite basketball
players are looking for a new solution to improve their
in-game shooting performance!

Technology and analytics are revolutionizing the way
basketball is played and the highly competitive nature of
the game is continually driving the demand for more
effective and accurate technologies?

With a tendency for owners of NBA teams to come from the
technology environment, there is an openness to trying new
technologies and analytics to improve performance®

Basketball is at the forefront of technology and innovation
and dominates sports-tech adoption on a global level®

The Defender is the only product of its kind on the market
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PROBLEM

ATH LET Standard basketball training products lack
real-game shooting conditions resulting in
a lower field goal percentage

In practice settings, players are shooting
uncontested shots and in games the
majority of shots are contested

When a player's shot is altered, the
UUR MISSION 22?:;::::"? the jump shot change

Is to create superior basketball scorers by

simulating real basketball shooting conditions 417~ :‘ZOC;“:?:S 'Sm?;‘eo'::a”c\(:z:)m!y of
through our innovative technology that also delivers - > )
transformational and actionable feedback - | 3 5
'S ATHLET® ) 4
e A : P

GTAM

$58.94B

Global

The Defender contests players” shots under game-like
conditions providing real time data analytics that tie
back to their actual shooting percentage

The technology driven sport industry
is growing at a CAGR of 17.5%, and
our team is poised to capitalize! SAM

$23.57B

Contested shots lead to players training under
game-like shooting conditions

Data that correlates to mechanics give players
actionable feedback on correct and incorrect shooting
percentages reinforcing good habits and mechanics

Video record of each make and missed shot broken down
and backed by real-time data enables coaches to gain
more visibility into a players’ shooting progress

ATHLET®

ATHLET®
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COMPETITION HOW IT WORKS VALUE PROPOSITION

Our innovative shooting experience stands out from others by leveraging a robotic Players will discover quickly The Defender’s ease of use, speed, Bc‘,e Ddefender “’“?'Sdurl”que v:lue to P'S.Yers OI‘:‘d CO%Cl’les
technology that moves and reacts to a player’s shooting release. and real-time performance information flow sed on contested play and actionable real-time data
preparing shooters for game situations

I =75 |
| atHLET®
m m E Improves speed Increases Develops o cleor
of jump shot awareness of what understanding of

EQUIPMENT PRICE ? 0 the just The - c
Log kitD tha Adjstiha Sstepesd . and shooting needs to be done to why misses

SUBSCRIPTION system via Defender to ender” i Mirror or which “The <
el ) tablet the desired c Standard , during @ play percentage better shooting happen
technique

BUSINESS MODEL height and location on mode
- angle » thecourt System classifies
pla
mechanics -
AL BAC 2 7
REAL TIME FEEDBACK pe;:;‘n:;‘g(; o Facilitates Strengthens o Provides coach with
FACIAL RECOGNITION s the bad shots, reinforcement of coachss ability to access to player proctice
good shots, and good habits in help players data and statistics,
PLAYER POSITIONING great shots players with visual improve their stored in the cloud, for
INSIGHTS ? record backup shooting visualization and an
DATA CORRELATED TO analysis at any time
MECHANICS

ATHLET® ATHLET®

CONTEST GAME SPEED

ATHLET®

GO-TO-MARKET STRATEGY TARGET MARKET USINESS MODEL

' ; i i i : I is two-ti ith initial hi
Our integrated strategy is proven and will leverage NBA influencer talent Our market comprises NBA, college teams, and high school teams currently using a gun ?c:‘frtwn:::g;l\fs‘ggt::\rfbig;;an?:Igorpn’ggsgrl\éuwhc‘se and monthly
through our connections from the jump (The Defender integrates with Dr. Dish and The Gun)

SOCIAL & DIGITAL SALES & CUSTOMER MANAGEMENT ' Y
. SHORT-TERM STRATEGY LONG-TERM THE SUBS['IJIEIFI!PTIUN PRODUCT PURCHASE AND

+ Access connected basketball world through + Launch strategy to expand NBA and collegiate

expansive r‘m,\ network and collegiate outreach to ¢ ac players, and other NBA & WNBA ALL UNIVERSITIES & HIGH SCHOOL VARSITY ALL BASKETBALL DEFENDER PLAVER LICENCE SUBSCRIPTION

pulled from NBA and college ranks CONFERENCES & EVENTS
) BASIC SUBSCRIPTION

+ 30NBAteams 702teams total 35,917 teams + 450Mplayers
+ 12 WNBA teams 99% of teams own 16000+ teams worldwide (FIBA) Monthly: $10 Product
post frequent blogs, videos, and articles o atleast one gun own at least one + 213countries have $ 3 K Annuat: $100 purchase and
promoting The Defender atacgtons Avarcige divisiony gun professional ; license
Activate segmented email marketing shooting machine team rosters 16 Each team can basketbol per unit MIUM SUBSCRIPTION Subscription
campaign (e.g, coaches, players, owners, SR athietes roster up to 20 leagues (coes ieeftNESIS Model
managers) to customers that opt-in publications oot ot 18 players + Allplayers, teams 33%) A aEn
Author content marketing with guest posted Prepare regular media releases to target pialin AAU progroms and trainers
on different websites channels Shoot 360 worldwide

Pursue interview opportunities tacotine

(friends and other cont « Exhibit at high profile basketball events to

Manage website and online presence and increase brand recognition and awareness

Feature product in relevant online and print

ATHLET® ATHLET®




MILESTONES

Over the next 12 - 18 months, our strategy
hinges on finalizing development and
penetrating target markets

JAN 2022 Q12022 032022
[ ] ® ®

Raise
Launch

Q42023

04 2022 022023
° L ] o—>

Sale of one unit to

$3M

Beta lounch to

product each DI team

Sale of one unit to

Sell multiple units
10% of high school

to all NBA teams

gather customer
teams

feedback

ATHLET®

RAISING A S3M SEED ROUND TO FINALIZE DEVELOPMENT
AND TO ENTER THE MARKET AND SCALE

CAPITAL RAISED
T0 DATE

$60K

from the Founder

$51K

in product development

$9K

inlicensing and provisional
patent

ATHLET®

$1.6M

Technology Research
& Development:

USE OF FUNDS
BREAKDOWN
$400k
bpemtions:

towards administration
expenses and key hires

towards research and
development

$700K
Inventory
production:

to cover the manufacturing

cost of the initial units for sale

$300k

Marketing & Sales:
to PR expenses and investment in
social media strategy

OUR FOUNDING TEAM IS LEAD BY PROFESSIONAL

BASKETBALL PLAYER AND SEASONED CTO

ission to help others
hree seasons in the
ininnovation and

CO-FOUNDER

AARON PHILLIPS | CTO | CO-FOUNDER

+ 3 sentences mx

BILL SIMO | COO ZAC BOSTER

+ 3 sentences max

ATHLET®

+ NBA ploy development co

‘ Mark Schwartz
= Former PDT Founder and CEO

DAN MOONEY | SPEEDE FITNESS |

ch
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FINANCIAL CTIONS

With our professional network and influencer marketing capabilities,
we have a clear path to profitability in ? year

® Gross Revenue = COGs = Total Expenses WEBTDA m# of Units Sold

s3mom
530 2u| s3s.0u Sasso
=1

ATHLET®

“YOU CAN PRACTICE SHOOTING EIGHT
HOURS A DAY, BUT IF YOUR TECHNIQUE IS
WRONG, THEN ALL YOU BECOME IS VERY
GOOD AT SHOOTING THE WRONG WAY.
GET THE FUNDAMENTALS DOWN AND THE
LEVEL OF EVERYTHING YOU DO WILL RISE.”
— MICHAEL JORDAN

ATHLET
THANK YOU!
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