PREPARED
BY

A Ambit

Transforming Every Life Touched
By Rare Disease

www.ambitinc.com




BEFORE e (L

= — Town ey Treeten (204 1) fre—
S o - . g P W g o
- S e et Ay —y T
P e - ehe e e e & Lie T Vet e e —
—— — Rl ——
mvea— Gt ——— — - - - To for the et
AW' - hon e — - i 1 " dmmuwm
qamrens e e s o s | | o v o bt | | S S e e —_— e
- — =t o g dene shettin ——— — == — 1 T
B —— - . C =
e . — b 1908 o -
$ = foadodaat
Ll UPMC v f— S —
acea e d - - = — e — — . — —— e e——— ———
Poskiam Wy Mow® s e Abhwrnstin Varhen Compatiine Landecope
Pt s e e e e a ——— e A bt - Sn——— .
N S g ———y A O ora—— of wALone
< Sewce — - e e
Ot hrviry 3 othieen - A - - . -
: M Sals 1000 0 offers & WO Beme 0 & s . . pec - 2 - > > " r— e
e B L L e e ] —ee o —— -_ - b re S " ® &l te .
— e b ———— | |
=~ ey - SR — . - - . .
w—awhoey e o et o e A | | — - + +
- i —— - — T —— - — S — wavia | w - N . .
— - v Saxver | » . .
T ontunaniaie
et Our Dotenubiiny Nehee P gatan e LY Vorgm Costomer' Snstarme
- S . Tyt = opn - s
W - & - Suplerimdung sl mens e v b e ¢ b v - by —
T Y S —
., ™ - A— C— By M — m— W —— -
o — . L ‘ . Py 4 Wb — o Ot - s
‘ - ot catese . . -
gy g | ] Pty e v . 3 0, e i — ] e ] = = —
I e Py o teadutin .-:._..'._:'._... | o~
e ! e | "‘::"_:- St mann | | o mena | | ___:' e | — - —— — - e |
—— pry-ereeti et fragrbemainy
= | . = RS
Poirany Mote M e Sonscos & Unee Tt Progctoen Lt Strategy
I N T S — S—— - P mo
-t T ey Ay o o [ A Sonng S o 4 TV e -t pat it A —piag ww-_:-_-:::—-:
——— O AT ¥ ——
-
- Nt St - Tt
e - - - - - ="
ol o = PR e 1
iy o r— == - - T T I N O ewere g s 2o Thank You!
I S—— ¢ == == . - T — 2 -
. .
o - f— -~ @ p— U ot ot v o g —— Y- i - o L~ Sy
v et et ot 4 7 e p—
o v 4 [ e P erted - . S, ~—— —_— — — - - -
— ] T 1 e Lr L = 00
———t —— == S - | - - - -
SPPT——— l —— e —— 0 Sep e B B e M —
== 254 e —_—



A Ambit

Transforming Every Life Touched
By Rare Disease

www.ambitinc.com

Traction (1 of 2)

g worldwid
-Nature.com

ignificant milestones and forged key partnerships to scale revenue

v January 2020

Biopharma

ata run rats S8+ ying ¢
million with 17 clients looking for a fourth

Academic Medical Centers

Three

Major Academic Medical
Center partnerships with
global f

Investment Highlights
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Addressable Market

Capital Raise

Traction (2 of 2)
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h innovative pati

Strategy

* Launch 5
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drug
Sign up 20 biopharma
subscribers (SIM each on avg.)

And have hit impressive revenue targets with
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Team

Our foundi am is cor i of
and 100+ years of rare disease e

Rob Sederman
CEO

{ ‘ Elizabeth Rountree
H

A Ambit

Mission

To transform the rare disease ecosystem
for the benefit of patients, physicians, and
biopharma
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Problem

pharmas continu substantial hurdl
their path to profi

ing in rare dise

andam
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Clinical Trial Commercial

Patient 90% 03 ynableto
identification of late-stage
inefficiency
leads to

reach peak sales

Solution
of globol R&D spend sease drugs
S9

estimated
due to high cost per & <
patient (?nd limited /' C R&D pi
ability to find them
one-disease-at-a-ti
me, which leads to
missed RO

Our turnkey solution is the only comprehensive
and integrated tech platform that's 100%
focused on rare disease problems and offers a
shorter time to a diagnosis and superior patient
identification for biopharma

several

TR Competitive Landscape

ven market leading com S only a partial solut
thout the 100% focus on rare diseases that we do!
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Platform and services will redu. > time to diagnosis and
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ial drugs
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Custom (onsulllng services focused on the future of Biopharma and
Rare atare s ¢ with Ambit’s health tech platform
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How it Works?

) Identify Activate Diagnose
intervention stakeholders by providing
points for finding to find patients
patients in that warrant
additional
patient
gistries

Market strategy

erages our four key pillars to grow
biopharma company acquisition at scale

Early Access Direct Consulting Major Medical
Partnerships Sales Service: Conferences
+ Leverage + Attend o on
utivi ke

through our
m

on

« Initiate worm email
and other

Our Defensibility

stwork, unique approach, and
se will give us an immense

it will take y s for

licate and will allow us

Comprehensive. inte
o multi-clie

Analytics IP thot o

Target Customer

At the clinical development s 2, our customers
are either the biopharma clinical operations group
or contract research organizations and Chief

Commercial Officers (CCO)

Clinical Trial Stage

Contract research
clinical o,_rgsnr:c(lcns that have
dovalonnont 80% of the outsourced
e s clinical recruitmen
: cution

approv
dru
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Value Proposition

We

Clinical Trials

Faster clinical tria

recruitment saving
time and money
A Ambit

Consulting
Engagements

ve pe

nto
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02 03

Reduced Quicker

clinical trial uptake at

foilure rate

Business Model

We have three (3) main revenue sources

al
Development

$300K
$400K

Annual revenue
t per biopharma
subscription (direct
+ indirect)

to biopt

BY

Commercial

04

Greater

achievement o

Commercial

$4M
S7M
Annual revenue

client
subscription
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Sources & Uses

Milestones
Raising $25M on a $50M pre-money valuation

Our strategy hinges on solidifying our IP and acquiring biopharma customers
quickly over the 18 months

Raised Funds: USE OF FUNDS
Jun2022 Q12022 022022 032022 Q42022 June 2023 Dec2023 -
e Operations:

$15-$20M

Genetic Counseling
& Testing:

Launch first Exceed
C e s

tion

Achieve

experien e for the patients patient with genetic
and physician testing

/\ Ambit

Financial Projections Exit Strategy

We anticipate exponential growth as we execute our go-to-marke nch (pivot 2) the p ion
onboard biopharma customers r ataba setin 2025 and
prepare for an IPO in 2026/2027 or ,2021““0‘ by GHO ?021 Doy G.tio

10 to be acquired by a larger company
in our market

Velocity INVITAE

# of Customers. M t
# of Patients 2K

A Ambit

®#Gross Revenue |
>
INVITAE Syneos

CLEARVIEW [ DEFINITIVE

Total Expenses Healthcare Partners
" 2021LBO by GHO 2021 LBO by GHO
3 TOA(S S ¢

stoom $1IOM

« EBITDA C
S1am $20M .
j el ] o pEmSES Thank You!
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